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Crane MetaMarketing

CRANE brandwork
for independent schools:

Research-driven

Values-based
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Crane MetaMarketing

CRANE offers independent schools

an invitation to metanoia,

literally a “shift of mind.”
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For centuries, the origami crane has
signified long life and good wishes.

Folded-paper cranes, also by long
custom, have come to represent peace
between nations, friendship between
individuals, and aspiration toward
one’s own heartfelt desire.

A single sheet of paper, then a few
simple but precise folds. And
suddenly the crane emerges—its
original paper intact, yet deftly
transformed and full of new

significance.

CRANE



Differentiating an independent school

The branding must emerge from the benefits that are unique to this
independent school and ONLY this particular independent school.

We are . ..

4 school in our area ino erades X to X So 75% of what we do resembles what
Y SCIVING 51aces A 10 A other schools do at the same grade levels.
) , Does our market value private
an independent school in our area, grades X to X. el . £ e
: How does our market think
an independent college preparatory school, grades X to X. about “college prep”?
the independent college preparatory school that . . .

) 25% 50% 75% 100%

The last 5% of
what we do
describes only THIS
independent school.
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your institution’s
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